
MANAN GUPTA 

Media Strategy & Planning Manager | Performance Marketing & Attribution Leader 

New Delhi, India | +91 9971909462 | manan.gupta@manandigitalexpert.com | linkedin.com/in/manan1218 

Open to relocation — visa sponsorship required 

PROFESSIONAL SUMMARY 

Digital marketing leader with 12+ years of experience spanning media strategy & planning, performance marketing, and 
attribution across agency, enterprise consulting, and hospitality sectors. Proven track record building objective-led, cross-
channel media plans and KPI/measurement frameworks that translate business goals into data-driven outcomes. Hands-on 
expertise in GA4 attribution and funnel analysis, AdTech/MarTech execution (Google Tag Manager, Campaign Manager 360), 
and full-funnel budget ownership exceeding €500,000 annually — over €2 million in cumulative media spend managed since 
2022 — across global markets. Skilled at partnering with analytics, execution, and stakeholder teams to establish tracking 
foundations, drive performance reviews, and turn media data into actionable business recommendations. 

Key results:  €3M+ cumulative media spend managed across EMEA & APAC   |   <€150 CPL (Romania) & ~$90 CPL (UK)   |   
12%+ website conversions lift. 

CORE SKILLS 

Media Strategy & Planning Objective-led media plans, KPI frameworks, cross-channel budget allocation, full-funnel 
strategy 

Measurement & Attribution GA4 attribution & funnel analysis, performance analysis, measurement plan design 

AdTech / MarTech Google Tag Manager, Campaign Manager 360, Google Ads, Meta Ads, pixel & 
conversion tracking 

Analytics & Reporting Google Analytics 4, data-led performance reviews, insight-to-action reporting 

Execution & Optimization SEM/PPC, Display, PMax, YouTube, Social Advertising, SEO, Remarketing, Email/EDM, 
CRO & A/B Testing 

Leadership & Stakeholder Mgmt Team leadership (5+ specialists), cross-functional collaboration, client/stakeholder 
communication 

PROFESSIONAL EXPERIENCE 

Freelance Digital Marketing Consultant  |  Capella Hotels & Resorts, Bangkok Dec 2023 – Present 

• Managed a $35,000+ (~€32,000+) monthly digital marketing budget as an external consultant, optimizing spend across 
Google Ads, Meta, and programmatic channels to drive 10%–15% improvement in ROAS. 

• Collaborated closely with the Revenue team to provide geo-level performance insights (top source markets, demand 
patterns, audience segments), enhancing targeting efficiency and driving stronger campaign performance. 

• Conducted regular performance reviews with agency partners, identifying scaling opportunities and underperforming 
areas, resulting in consistent month-on-month campaign performance growth. 

• Optimized full-funnel campaigns (Search, Display, PMax, YouTube, Meta), contributing to a significant uplift in direct 
bookings and reduced reliance on OTA channels. 

• Enhanced OTA listings, ensuring accurate and updated content while fostering partnerships with OTA market managers 
to drive revenue. 

• Led social media advertising on Meta & IG for Capella Bangkok and F&B outlets, aligning with business goals. 

• Monitored and optimized Expedia Travel Ads, ensuring ad copies are updated in multiple languages. 

• Measured and reported digital marketing performance using GA4, tracking key KPIs to assess effectiveness. 

Team Manager (People & Delivery Lead)  |  Capgemini India, Gurugram Jan 2022 – Present 

• Act as India POC for global media strategy & planning delivery (MACS), building objective-led media plans and 
KPI/measurement frameworks for Capgemini Romania, UK, and Germany — overseeing €500,000+ in annual media 
budget, with over €2 million in cumulative spend managed since 2022. 

• Define measurement approach and attribution modeling across LinkedIn Lead Generation and Google Ads (Search, 
Display, YouTube), using GA4 to evaluate cross-channel media effectiveness and funnel performance. 

• Own tagging and tracking foundations — configure and manage Google Tag Manager and Campaign Manager 360 in 
partnership with web development teams to ensure accurate conversion tracking and clean data flow into reporting 
dashboards. 

• Drive regular performance reviews with UK, Germany, and Romania stakeholders, translating attribution and campaign 
data into optimization recommendations — delivered qualified leads at <€150 CPL (Romania) and ~$90 CPL (UK), 
outperforming benchmarked acquisition costs. 

https://www.linkedin.com/in/manan1218/


• Lead and mentor a team of 5 specialists across paid media planning, execution, and reporting, ensuring consistency in 
how performance is measured and reported across campaigns. 

Digital Marketing Manager  |  Watermark Marketing Management, Dubai Jul 2020 – Jul 2021 

• Designed multi-channel digital strategies across a diverse client portfolio, defining the channel mix (Google Ads, Meta 
Ads, SEO, remarketing, EDM) per client objective rather than executing a single fixed playbook. 

• Owned the full campaign lifecycle end-to-end — strategy, budget planning, optimization, and reporting — holding direct 
accountability for performance outcomes across accounts. 

• Conducted CRO analysis and implemented structured A/B testing frameworks using Google Analytics to identify friction 
points and improve website conversion paths. 

• Managed paid social campaigns across major platforms with a focus on cost efficiency and ROAS, adjusting targeting and 
budget allocation based on performance data. 

• Operated in an agency environment across varied business types, building strategic media plans from the ground up for 
each new client rather than optimizing pre-existing campaigns. 

E-Commerce Specialist  |  Grand Millennium Al Wahda Hotel, Abu Dhabi Aug 2018 – Jul 2020 

• Owned digital media strategy end-to-end for a single revenue-driving property — spanning Google Ads (including 
remarketing), SEO, EDM, and website updates — combining strategic planning with hands-on execution in a lean, client-
side team. 

• Evaluated brand website performance and UX, delivering recommendations to strengthen the hotel's web presence and 
improve its competitiveness against OTA channels (Booking.com, Expedia). 

• Executed paid campaigns across Facebook, Instagram, LinkedIn, Twitter, and YouTube aimed at driving direct bookings, 
leads, and engagement in a highly competitive hospitality market. 

• Built e-commerce and revenue-focused digital marketing experience distinct from lead-gen models — directly tying 
campaign performance to tangible booking revenue. 

Social Media Community Manager  |  Sapient Razorfish, India Jun 2017 – Aug 2018 

• Led social media strategy, campaign management, and analytics across client accounts, contributing to the agency's 
broader digital marketing service delivery. 

• Executed and managed paid social campaigns across Facebook, Twitter, Instagram, and YouTube, extending organic 
social efforts into paid digital advertising. 

• Broadened the paid media mix beyond social by planning and executing campaigns on Search and Display Networks. 

• Tracked and reported website activity using Google Analytics, building an early foundation in digital analytics and 
performance measurement. 

Social Media Community Manager  |  Sprinklr Solutions, India Jun 2015 – Jun 2017 

• Developed and managed promotions and paid social campaigns across Facebook, Twitter, Instagram, and YouTube, 
building foundational digital and social media marketing execution skills. 

• Conducted extensive audience research to build client social audience profile databases, informing targeting and 
campaign planning. 

• Prepared and analyzed weekly performance reports on the Sprinklr platform, translating social data into measurable 
campaign impact for clients — an early grounding in data-driven digital marketing reporting. 

Business Development Executive  |  Strategic Outsourcing Services, India Feb 2014 – Jun 2015 

• Generated leads for new business development through targeted outreach, building early experience in audience 
identification and engagement. 

• Identified and engaged key decision-makers across industries via LinkedIn, developing foundational digital and social 
networking skills that carried into later digital marketing roles. 

EDUCATION 

• PGDM, Marketing & Finance — New Delhi Institute of Management (2013) 

• B.Com — Pt. Ravi Shankar Shukla University (2010) 

CERTIFICATIONS 

• Google Certified Search Advertiser  

• Google Certified GA4 Analyst  

• Coursera Certified Meta Advertiser  

• HubSpot Certified Inbound Marketer 

• Sprinklr Certified Social Listener  

• Udemy Certified Programmatic Advertiser 


